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Overview

M

“S” | KF4L= T E / Social responsibility
‘M’ | RREEEZ / Mutual respect

‘T" | RERIEEIFS / Integrity

“L” | R3R4%01TE — / Learning by doing

‘E” | KFE1LF544 / Entrepreneurship
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#E5 Overview

I RINBINEBRZE

Guangdong University of Foreignh Studies (GDUFS)

IHRSNBINEARFR—FTERFEHAN REBERKF, FR "BEHTT, ¥HP
B BRI, BiE ‘S, RN, BB MRENK, RAEHBEER AR, ERBX
EFRE AT BIFAINERES L. MINEFR D B TR EEMRNEREM,

Guangdong University of Foreign Studies is a key provincial university with distinctive
international features. With the motto “Diversity, Intelligence, Pursuit and Practice of
Integrity, and Cross-culture Learning”, GDUFS has cultivated a campus culture which is
multi-dimensional, energetic and elegant, and is promoting the strategy of education
internationalization. The university is an important national base for education of
international talents and research in foreign languages and culture, global business and
international strategic studies.

20144, ERTIHERERSVBAFIREH M AR FR. Fhl “ERERSHREHNA
A7 A, W BABERUEeEHBNE KRR AXRES.

In 2014, School of Management and MBA Education Center were merged as School
of Business. It has regarded training international high-end business talents as its
mission, and aims at developing itself into a high-level business school with distinctive
international features.

“IONE R USRS ERS R RA T A
, FISMILERZUHHEY, ETEIRUBRIA
Fa+28550E, RITEFOAME, FERARE
e, BEHAEREFREFILINELIR,
THEBRAIE . BIRASMEMES XLIDEAE
1 . BERHSEE FRBE N ARUE Rl ERR. IUR
B RN S FTERM SR RIESHERR LR
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Overview

BRIV BAZLE Hul')

MBA Education Center, School of Business

MBAZE FMRIEER “Fl+5ME" MAFIEFEXIMNEH F ML,
By ALERRL BTBESM, FT SMILE" MHEMR, BAFEFHRRTENE
FRLEEAT,

MBA Education Center, with distinctive features of foreign language and
specialty talent training mode, adopts the principles of “Glocalization ”,

pursues the value of SMILE, and strives to cultivate global management
talents for the new century.

BILLLL
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FEXZE Main Honors

 20R2FEFRKFE+AFEBFER TS
In 2012, it was rewarded as “Top Ten Featured Business School
in China”

BREGNEMZEARFEEFREFE HZEE RN
Eight cases are selected into the case base of Ivey Business
School and are recognized internationally.

Al eESEIHERE HITAERRERMITIRIE
(National Model Video Class) ——Contemporary Business Ethics and
Social Responsibility

2015 B EAMBAERRINIE BAFREFE26R £IKFE2255 @D
AMBAEFRIAIERIEFE B

In 2015, it became the 26th business school in China and 225th
in the world to pass the AMBA international accreditation.

FPRBEIEPASEPRIAE IKFEFMDE R A
School of Business launches EPAS international accreditation
and gains the membership of EFMD.

FrRBEHAACSBEPRIAIE FRIFAACSBERAIE
School of Business launches AACSB international accreditation
and gains the membership.

R 2017FEERREEEFERMBATR"
Be rewarded as “High-quality and Featured MBA Program of
Business School of 2017”
c R 2018FEmBENEBTFR”
Be rewarded as “Brand Value Business School of 2018”
s R 2019 FEMEBZMEMBAIER"
Be rewarded as “Well-known MBA Program of 2019”
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12572 Curriculum

Course Type

Course

Y

Orientation

 Orientation

Y

» The Study of Theory and Practice of Socialism

Public Course .
* Foreign

* Foreign

with Chinese Characteristics
Languages for International Business 1
Languages for International Business 2

Y

@)
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S
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O
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®

Core Course

* Managerial Economics
» Organizational Behavior

Fundamental . . : o
* Business Ethics & Social Responsibility

Course
 Business Research & Statistical Analysis

* MBA Thesis Writing

Y

« Strategic Management
* Human Resource Management

» Accounting(Financial Accounting & Managerial

Accounting)
* Corporate Finance
» Marketing Management
* Managerial Communication
» Operations Management

 Entrepreneurship and Innovation Management

% The above curriculum are set for reference.
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* Executive Forum

Yy

» Graduation Thesis
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Course Type

Corporate
Finance

Human
Recourse
Management

Marketing
Management

Operations
Management

The Belt and
Road and
Bay Area

Construction

Practical
Teaching

Course
Y
* International Financial Management
* International Investment
* International Settlement
» Enterprise Merger and Acquisition
* Internet Finance

Y

* Leadership Development
» Career Development
* High-Performance Team Management
* Equity Incentive Design

Y

» Chinese Cultural Marketing
» Consumer Behavior
» Branding Management & Marketing Planning
» Sales Management and New Retail
* Digital Marketing
* Nonprofit Organization Marketing

Y

* Internal Control & Risk Management
* Project Management
* International Procurement
* Global Supply Chain Innovation and Application
» Data, Model and Decision Making

Y

* Path of Chinese Business and Guangdong
Merchant Culture

* International Culture Lecture Series
» The Belt and Road Lecture Series
* New Technologies Lecture Series

* International Business Law
» Cross-border E-commerce

» Corporate Governance and Enterprise
Sustainable Development

» Management Information System
* Business Consulting
» Entrepreneurial Practice & Case Study
* International Experience

% The above curriculum are set for reference.

Curriculum
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I IT48 Faculty
AIFXE GEBSY)

HE—XRKABEKI01EROS AEFRMLITZEEBN, 100%MHITREFENFIT. HERHITES
8, FEBETS0SMENMERERFIR. ZFFRMENFKATELRIRIMILESI,

Our teaching staff come from 10 different countries all over the world. All the teachers have the

experience of studying, visiting or working abroad. And we also employ more than 50 famous R TE | 2B W [ 21T
JU Tax
management scholars, economists and entrepreneurs to be guest professors or extramural master YANG Xiaoyan / Professor / Ph.D. ZHANG Wubao / Professor / MLA. LUO Jining / Professor / Ph.D.
Sl TiHEH ANRBEER PEXLEHE. EHME
Marketing Human Resource Management Chinese Cultural Marketing / Marketing
Strategy

4 yZ
% & Iy (X
A -b g\
EI%E / #ig AER | #1% HEH K/ Hig BXE / #ig SKE / Ml R EET FREEAT / Al R33T
SUI Guangjun / Professor / Ph.D. HE Chuantian / Professor / Ph.D. JIAO Fangtai/ Professor / Ph.D. YANG Wenhui / Professor ZHANG Yong / Professor CHEN lianhang / Professor
AR, HIREE ERR 5 EWERLER. ERES ERAE KR QFRE. BHAFRMIAEE
Industrial Economics / Strategy International Trade Enterprise International Management / Managerial Communication Strategic Management Corporate Governance/Intellectual
Management International Trade Capital and Knowledge Management

KXE /BT RELE | HIF FREEM / Bi% Julius Nick Matteis / 2{1% Will Hickey / 8+ Randall O.Chang / i+
ZHU Wenzhong / Professor / Ph.D. YUAN Denghua / Professor / Ph.D. GUO Guihang / Professor / M.A. / MBA Professor Ph.D. Ph.D.
AlRESEIHSHE ANFRER EfRrSit [ R o EPRE % BATAFE
Business Ethics and CSR Human Resources Management International Accounting Business Ethics International Business Organizational Behavior

1 12
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Diane Wright/ f§ TR 4. ##%
PhD Candidate, Professor.

SHEEFHBH KFE

Manchester Metropolitan University

1' Em u”_ E | Mﬂ E
i -'.uw ] gﬂ

@ MBA 51E DU

MBA Education Center

BRI / Bl 28

TAN Kecheng / Vice President
ITHRWRIRFEREAFRLF

Guangdong Pearl River Investment Holding Group Co. LTD

B/ 5%
CUI Geng / Professor

BFRICEAREMIARERELFFR

Department of Marketing and International Business, LingnanUniversity, Hong Kong

%9& / EIJIL:\QXEE
YU Ying / Vice-general Manager

REBEM~ (KH) RBBRAAE
Poly Real Estate (Group) Co. LTD

BAxE/EEK
ZHOU Zongyou / President

ITREEIZHRERRF
Guangdong Yinghao Craft Products Co. LTD

TIE | iR

LI Xinchun / Professor

RIIKRFEEF R

Sun Yat-sen Business School

BIF/ 28 BARFRE

WU lJiangping / President, Chief Product Officer
IRESEIANFRERRA

Guangdong Wuma Head-hunting Human Resource Development Company

e/ Hw
ZHAO Man / Professor

FRAMEBERFALEERZR

Faculty of Public Administration of Zhongnan University of Economics and Law

wiHE / Bk

YANG Weiguo / Dean
HEARKFFHAEZZER

Institute of Labor and Personnel of Renmin University of China

Btk [ #i%

CHENG Dong / Dean, Professor
TEARKEFREREER

Business School of Renmin University of China

NFEE / AP

SUN Xiugqing / Secretary of the Leading Party Members' Group

IFNZEBEZFX. TS EREREERERS

Guangzhou Airport Economic Zone, Guangzhou Baiyun Airport Comprehensive
Bonded Zone Management Committee
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HEWTFRF=F, TETAHCHMAKER, EXTITFLREN
E¥, ERBETHEEMAESESER, REBHFROBRTBLETERN
BSFILE, £F— Mk FENMEMBALE, XEZH, & e
HME, il MEMETT

11C/ 57

4B#l Full-time (2020)

« T{EEBR Work Experience

m S5FERLIT: 46.5%
m 6-9F: 32.6%
10F R LAE: 20.9%

= 2.3%
ARSI 9%%
BEM: 11.6%
HE: ﬂ.é%

« 17M# % Industrial Background
ERl: 9.3%
PEea: 0.0%

BBIRE 2.3%
BRI 7.0%
57 0.0%

Fhsdl: 14.0%

HE: 22.6%

- BR{if4>#5 Position Distribution

_/

B REEEISREE 7.0%

m XEZE/RE 2.3%

m ZEE: 23.3%
ERIER: 67.4%

= 5 f4 B, Student Composition

JE£ B4l Part-time (2020)

- T{EZEBR Work Experience

m 5FERLIT: 24.0%
m 69 30.7%
T0F R LAE: 45.3%

- 17M# % Industrial Background

m = 27%

m 5 8.7%
m 5EM: 47%
m HE: 10.0%

m BEh 18.7%

m B 4.7%
m BERE 2.7%
[ ]

EREAR: 6.0%
Efr: 6.0%
SN 21.3%
HE: 14.7%

m’

- B{iL4> %5 Position Distribution

l‘ m BEEEIREE 6.7%

B XFEE/RE 11.3%
m SP)EIE: 387%
BRIER: 43.3%

16

Student Composition



Global Vision

HRS523k 50 FratElRBILSERMERR, BIEE20205F 1L, HLREFERIFFF 41808,
RIRE1008, WEMFENR, BREZEFE7IZ. SHIRIHFEIFE 370 &,

We have established collaborations with more than 50 education institutions around
the world. As of 2020, projects of MBA have involved a total of 180 short-term visiting
students, 100 exchange students, 11 dual-degree students, and 79 students of international

competition. A total of 370 students have been sent abroad to study.

« REFEAIE

Dual Degree Program

REFHREEDR, &E (R) PEERREBIEED—FH
FIME, 55N ENEETREIFHENFELER
B, IRIOMISN A IR F A F AR TSN EEE,

Based on the agreement, students are sent to foreign
universities to study abroad for a minimum of one semester.
When students complete their studies and meet all the
requirements in the universities, they will be awarded two
degrees from GDUFS and the partner university, as well as

a graduation certificate from GDUFS.

FULTON HIGH
SCHOOL

« RIREIH
Student Exchange Program
REmREENIN, WARREIRSEE#ITHH
—FHN—FFHF],

Based on mutual cooperation agreements,
students from our school and partner schools
have opportunities to study as exchange

students for one semester or one year.

ElFR#LEF Global Vision

- FEHIAFIE

Short-term Study Trip

AREERME, fOBERALARE (B) HMEERK
T AR—AZ=ANERIFEIE.

To broaden students’ international horizons, we will

regularly organize short-term(one to three weeks)

study trips to the partner institutions.

Efr&i/FES
International Conference & Competition
ERIAERFHENSFEERN
TARARRREHELRILIE
EFRTIAEHEN KT

BRICS Student Meet organized by the Association
of BRICS Business Schools

Asia Pacific Research Exchange and Faculty
Development Conference

International Marketing Case Competition

Global Vision
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Global Vision

E|FR#LEF Global Vision

=% 2H%IZ4FEFRFEE S 21%, BHERRELLNE 24%,
In the recent 3 years, among all the full-time students, 21% are
international students and 24% have exchange experience abroad.

FEREGERRE- RSN ARRKRE
University of Applied Sciences Wiirzburg-Schweinfurt (FHWS), Germany
TEEYERT D N AR R

HEE A A4 [ ivers
SIEEEE U Uity o Orford, DS Hochschule Wismar University of Applied Science, Germany

FEE=RHMF R Lancaster University, UK
FEPESUETF RS University of Westminster, UK
3% BTECFB BUN Y B RS

International Finance Faculty of Financial University, Russia

JREFRES AR /R Z2BE Grenoble Graduate School of Business, France
EET B S5 SBE ESC Rennes School of Business, France

N

SEESKEMAR 552 SKEMA Business School, France
ERE LR 5 ETRZARE

Xavier Institute of Management &
Entrepreneurship, India

HEFERATHEERF
Lisbon University Institute (ISCTE-IUL), Portugal
#H&E FNova i F b

Nova School of Business and Economics, Portugal

T

EEFALIET K New York Institute of Technology, USA

BERERGH A
Fu-Jen Catholic University, Taiwan China
BB TR R

Ling Tung University, Taiwan China

EEZAEM LR Missouri State University, USA
EEBAE K University of Missouri, USA I T A
XETA ﬁ?ﬂ\]@ ?‘H Ej(r?ﬁ Arizona State University, USA The Hong Kong Polytechnic University, Hong Kong China
SEENIMN KRR University of California Riverside, USA P,
Hong Kong Baptist University, Hong Kong China
SR J3E T S4B

Macao Polytechnic Institute, Macao China

BIFS1HE - YHERKRF
SRAFI TR =RIFAS

University of KwaZulu-Natal, South Africa
/ Queensland University of Technology, Australia
TRAFIT R+ =R
The University of Queensland, Australia

B ZIEOHTARE
University Santo Tomads, Chile
P =GR
Massey University, New Zealand

20
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M SR

Enterprise Practical Teaching

%047/ Field Trip
ATWHEENSEE, REMBAZRIEAEISBRAEWILEBMAGESN, P OEHFREWE
i, F1TRAFEENE A S E R BT R A 3T,

To encourage MBA students to learn more about business practices and improve their abilities
to solve enterprises’ practical problems by applying theories, field trips are organized for

students to conduct business research at the enterprises on a regular basis.

MBAi#= MBA Forum

‘MBAHE" EHBEHSHMBEALTMEZEWRELIHE, BEESFANKRITAIE.
B, MONEEZEEE, RABEEVZESENAZNS, NBEHFEEK. FUEA. W
MEF" RIHEEZIBERE BFENE B RS ZERATBRMBINER.

“MBA Forum” regularly invites famous and successful entrepreneurs to give lectures, aiming to
provide students with opportunities to discuss and exchange ideas in various issues in the field
of management, sharing experiences in enterprise operation and management.

“New Vision Lectures” regularly invites international scholars and accomplished business

executives to share their research findings and experiences.

ZEREE Mobile Class
BIRERTWHIFERRLN, EEHFITR, #al sz,

In line with the School’s teaching plans, instructors deliver lectures in organizations in order for

MBA students to have access to a workplace education experience.

Thanks for Guangwai MBA for such amazing education. Which is increasing
my technique skills ability and opportunities. Especially | appreciate our
professional professors a lot, their hard work with students using perfect
manners to express is excellent. Most great method to change private life to
improve, it should take daily shifts of your thoughts, feelings, expressions and
also behaviors. Which is Guangwai MBA taught me perfectly to change my

life style! Merci Guangwai MBA!

17B / ALISHER KHAMRAEV
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Student Activities
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“SMILE” &% ZEiESEN
SMILE Series of Social Activities

HIEZFERITT SMMBA “SMILE” MMEM, MBAZXEBAFARAIQA&HiER. ESEHEBEZILKIER
MNOWRRET, ART "EHTZY . "BORH . RBEELHRE" . BREZNMEI
"REMBEN" ERumBLE.

To advocate and practice the SMILE values, MBA students have voluntarily carried out a series of social
activities. To date, they have built “smile families” in poverty-stricken areas, and launched a number of
campaigns, which include bringing education to the countryside, sponsoring donation projects, giving
public lectures to enhance community knowledge and taking care of the migrant workers as well as

elderly and abandoned people.

Z=Wib
Yunshan Salon

MBAZ= bR “BEGE, BERR AFS, EAMTI-2x, BIMRRAD, UFERBELXE
¥, ALAMNAR, ZEEEFEFETUHENIIREEEEZAHRE—GERANE, AZFEEE—H

AR, 2RAZ. ASEE LXRETHEHFE.

Yunshan Salon, the purpose of which is the exchange of ideas and meeting of minds, is held once or
twice monthly. Each class takes turn to voluntarily organize and arrange a salon, inviting specialists in
particular fields and successful individuals to share ideas on a particular topic. The salon creates an

interaction platform for students to exchange knowledge and share experience.

GER  _ HINDUSTAN

CEE S

9 ABBS - BRICS INTER]
i STUDEXTS ME! ‘
¥ -J g 1 i
Ty O
b
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X&) e
Sports & Cultural Activities

AEEFERMNRERE, BRREXEFRE, LZEFERFHMBEHCMEEE, P OHAAFRT F
EERNXEED, LT, KELEE LR, OFRE. PIMERE.
MBA Education Center organizes many interesting and colorful recreational and sports activities in order

to enrich the after-class life of students. These activities include mountain hiking, basketball games,

photography competitions, welcome parties, and other outdoor events.

st =

FAREE

Academic Competition
ROARZFESIMRRERANELRZE, 0 "HEMBASMIXE" . “RIEFZ" EIREIORKE

kiR, ERRELEERSRSE, E5ERNEEHERAMBAZARAERHBER, (g T FF()

BEIPFHIRE LK AE N, EEBUKENSESIEHENBREURIRE.

To encourage MBA students to learn more about business practices and improve their abilities to solve

enterprises’ practical problems by applying theories, MBA students organize or participate in business

competition both domestically and internationally, including Entrepreneurship Competition, Peak Time

Business Management Simulation Games, Global Management Challenge, etc.

Al
Enterprise Counseling

EEBMBAREFRAFMIAS RN AHELES, RECWISHMBRENIIREABOLEEEN, A
MBAZ £ FEE I AN =,

Enterprise Counseling is held to develop students’ all-round abilities in business diagnosis and solution,

and provide MBA students with more opportunities for internship and employment.

24
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- Alumni Activities

Alumni Activities

E

-4

"tlEE - BIin R E

Innovation Valley + Dream Studio Salon

HISMMBAR A Xz %, RASEDH “CIHeE - BIin" R
, SHRSRAIIRARCHIES, BIERFLZRMORAAETHE, A
SR AENEERRES. AR E BAH=m. EHLEES,

Innovation Valley,Dream Studio Salon is lunched by MBA alumni and

o organized by Alumni Association,the salon focuses on topics concerned by

e ;',m}l alumni who are starting their own business.The salon invites experienced
it _-l?‘ alumni to share ideas,which helps to create a communication platform,to
ui : ""'" light up entrepreneurial dreams,to incubate new products and to promote

v common progress.

REERH

Alumni Homecoming day

ARHARASBRUIRAS AR, ARKEEEAERS, FOUOBEIRTAARRKERILR
RBEH, ZSEZMNENT “Smie” ZHRER. BT, REEE. RESKREEE.

The MBA Eeducation Center organizes at least two large-scale alumni.activities in order to
strengthen the communication and to offer comprehensive service for alumni. It has hosted a number
of campaigns, which include SMILE NIGHT wine party, mountain hiking, alumni spring reception and

election of Alumni Association, etc.

ZWe el #Titia

Yunshan Entrepreneurship and Innovation Forum

ZEEUERXAE, MBFARMENRFERELT SIMBA, Bl 56IHEBLE, EX
XES5EE, EFRTHSIR, BFRFENREANEEAREREEN. BIARRIENEXTHE
Tl EAEIREIIZHE. SHEEEBREDIARERIZEN,

To cultivate students’ outstanding personalities and practical abilities, School of Business has
inspired creative thinking, pursued virtue and perfection, and encouraged practice. The forum is
specifically designed for students and alumni with strong ambitions to start their own businesses or

for students seeking business partners and investments.

Alumni Activities
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Application Requirements

I"FRINBINERZIERK (TNHBZS

Application R'gquirements

s B 5

(International Students)

Application
Deadline

30 June each year

Admission
Requirements

ree or above

rk experience or more

English language proficiency
AT/GRE SCORE

Admission
‘ Documents

nscripts (with seal)

mendation letters (from university

Process

Application Requirements




